INTRODUCTION
The personalization of politics is a complex and multidimensional phenomenon that impinges on numerous sectors of democratic life (Poguntke & Webb, 2007; Wattenberg, 1991; Hermans & Vergeer, 2013; Langer, 2007 Langer, , 2009 Meyer, 2002; Aelst, Sheafer & Stanyer, 2012; Corner & Pels, 2003; Jebril et al, 2013; Stanyer, 2012) including electoral behaviour, and popular predispositions towards politicians (Bean & Mughan, 1989; Kaase, 1994; Keeter, 1987; McAllister, 1996; King, 2002; Bittner, 2011) . In personalized politics, party leaders or individual candidates are seen to overshadow ideological affiliations and institutional agencies, and the line between the public and the private becomes blurred (Karvonen, 2010; Garzia, 2011) . In the twilight of a mass democracy, the private and the personal are said to bridge the growing gap between the realm of politics and a present-day citizenry (Corner, Pels, 2003) .
The secret of personal appeal in political competition, including electoral campaigns, is yet to be revealed. Scholarly attempts to explain the popular appeal of individual political figures range from the refinement of the classic Weberian notion of charismatic authority and leadership (House et al, 1991; Bligh et al, 2004; Andina-Diaz, 2006) , to an exploration of the role of a candidate's appearance and visual imagery (Shaw, 1999; Little et al, 2007; Lawson, 2010; Brusattin, 2012 ), communication -style or emotional expression (Kaid, Johnston, 2001 Bystrom et al, 2004; Glaser, Salovey, 1998; Stroud et al, 2005) , and to the study of psychological constellations of partisans (Caprara, Zimbardo, 2004) . Image-making and political branding also dominate this area of research (Newman, 1999; Grabe, Bucy, 2009; Spiller, Bergner, 2011; Archetti, 2013) . Which characteristics in candidate's personality are the key to success?
In contrast to the aforementioned scholarly attempts, this paper focuses on a politician's personality as an important determinant of popularity. The paper aims to examine the impact of voters' assessment of political leaders' personality traits on their popular appeal. Do the perceived personality traits of leading politicians explain their popular appeal in the electoral campaign? If so, which aspects of personality matter to the citizenry and how?
